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DIPLOMA in Digital Marketing & Social

MioTonoinyévo npoypapya ano 1o University of Northampton

MEPITPA®H / ZTOXOZ

To Diploma oT10 Wneiakd MApKETIVYK avTanokpiverar oTIC  oUYXPOVEG
ENAYYEAMATIKEG ANAITNOEIC TOU HAPKETIVYK KAl TNG ETAIPIKAG WNPIAKNG ENIKOIVWVIAG
Kal £QodIadlel TOUGC CUPMETEXOVTEG HE BEWPNTIKN KAl NPAKTIKI yv®Oon Nou andaiTeital
yla TNV €vapén piag Kkaplépag oTov Xwpo Tou WNPIakoU HAPKETIVYK.

H aAAayn oTic kaTtavaAwTIKEG OUVRBEIEC Kal N €l0aywyrh TNS Wn@PIakng TexvoAoyiag
oTov Xwpo Tou marketing £xel enipEpel onuavTikn daAAayr otov Tpono nou ol
ENIXEIPNOEIC Npooeyyifouv Toug NEAATEC TOUC Kal dIahopP®VoUV TIGC dla@nuiogslg Kal
TNV npowBnaon npoidvtwyv. OI napadodiakeg dpaaTnpioTNTEG Tou Marketing oTadiaka
Jnaivouv oTo nepIBwpIo evw n duvaToTnNTa Mo ArNOTEAECUATIKAG OoTOXEUONG odnyeEi
TIG ENIXEIPAOEIC OTNV WNQIAKN npowdnaon NpoiovTwv Kal Tn dia@huion géoa anod To
di1adikTuo (internet), Ta kolvwvika dikTua (social media) kal TiIG mobile cuokeugg.
To yeyovocg auTd NOAANEC popEC 0dNyYEl 0TNV avaykalioTnNTa andkTnong VEWV YVWOEWV
Kal 0€EIOTATWY NOU OXETICOVTAl AUECA PE TNV NAEKTPOVIKN, YnPlakr TEXvoAoyia.

To Diploma in Digital Marketing & Social Media eival €va oAokAnpwpEVO Npoypapua
nou Eexwpilel KABWC €xel WG okond TNV NAAPN KatdpTion Tou eKNAIOEUOUEVOU
avagopika Pe TO avTikeiyevo Tou Digital Marketing. O1 ocuppeTExovTeg nou Ba
OAOKANPWOOUV To Npdypaupua 6a anokTACOUV YVWOEIG KAl TEXVIKEG Kal Ba €ival oe
B£0n va AsiToupynoouv anoTeAeouaTikd o OAA Ta TUAMATA Kal €nineda Tou
ynelakou marketing, Tng dia@nuiong kai Twv Social Media. Autd nou woTdoO TO
KAvel Povadiko €ival OTI dev HeEVEl oTnv napadooiakn yvwon Kdl TNV ynelakn
gnikoivwvia aAAd kaAunTter nedia nMou EMTPENOUV OTOUC OUPHETEXOVTEC Vd
OI1EKDIKNOOUV avwTEPEG BE0EIC ONWC N ouvepyaoia Ye ypagioTeg kal developers (UX
Design & C.R.0.) kal nw¢ divovTal ol KaTeuBUVOEIC , ol BEATIOTEC NPAKTIKEG yid TA
gikaoTika (Visuals) kai n épeuva avraywviopou.

e To Diploma in Digital Marketing and Social media esivail
nioTonoinydévo and T1o University of Northampton (Curriculum
endorsed by the University of Northampton).

MNari va eniAé§w 1o EKNAiSeUTIKO Npoypapya:
H nAnpéoTtepn eknaideuon os Digital Marketing

'Eva oAOKANPpWHEVO NMpakTikO €kNaAIdeUTIKO nMpoypauua oto Digital Marketing nou
KaAUnTel NANpwG Tov Topéa. To Diploma in Digital Marketing & Social Media nepiéxel
KalvoTopa padnuaTa nou di1IdackovTal and enayyeAUdTieC TNG ayopdg onwg: Digital
Strategy, Performance Marketing, Social Media, Content Marketing, Google
Analytics, UX Design & C.R.O, Visuals, Competition & Audiences k.a.

MPakTIKO Npoypappa

O1 eKNaIdEUOUEVOI £XOUV TNV €UKalpia va eknaldeuTtolv TOCO O BewPNTIKO €NiNedo
MEOW TwV PabnuaTwy, 0600 Kal o NPakTiko eninedo, kabw¢ avaAauBdavouv project
Kal OUVOEOUV TIG NPOONTIKEG KAPIEPAG TOUG HE TIG EUKAIPIEG anaogxoAnaong oTo
dikTuO neAaTwv TnG EPSILON NET.
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To povadiko nou kaAuntel kal Visuals & UX/UI design

To povadiko nNpoypduua nou KAAUNTEl YE €10IKN Kal EYNEPIOTATWHEVN €vVOTATA TA
visuals kal avaAuTika 1o ux/ui design

Aiapkeia Mpoypapparog: 80 MPEC

ANAAYTIKH ©OEMATOAOI'IA

Introduction to Digital Marketing

>Tn OUYKEKPIMEVN €voTnTa napouadialeTar To nedio e@apupoync Tou Digital
Marketing: noia €ival Ta avTikeigeva PE Ta onoia aoxoAegiTal, ol OTOXOl TOU, Ol
oTPATNYIKEC KAl Mold Ta KavdaAlia Nou evTacoovTdl o€ auTo.

EvOTNTEG :

e Definition

e Objectives

e Benefits

e Traditional vs Digital

e Channels Overview

e Customer behavior

e Digital Customer Buyer
e Journey, Touchpoints

e AIDA Framework

Customer Journey

>Tnv evoTnTa avaAvuovTtal Bacikéc €vvolec Tou Marketing nou oxetifovral pe Tn
ouunepipopd KaTavaAwTn kal npoocapuolovral oto nepiBdAlov Tou Digital. H
€evoTNTa napoucialel Ta Bacika €pydAegia Kal TIG TEXVIKEC yia va avTiAngOei o
€KMNAIOEUOUEVOC MWCG avTidpd Kal avTanokpiverar o XpnoTng oe onoladnnoTe
nepleXONEVO ekTiBeTal divovTag Tou Tn duvaTdTNTA VA ENIKOIVWVEI OTOXEUPEVA HE TO
KOIVO Mou ToV evOIaQEpEL.

EvOTNnTEG :

e Customer behavior

e Digital Customer Buyer
e Journey, Touchpoints

e AIDA Framework
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Digital Marketing Strategy Goals & KPI's

>Tnv evOoTnNTa avaAuovTadl ol TakTIkEG Marketing, Ta Baoikd metrics nou TiBevTal
Baoel Twv OTOXWV MIAG dIA@NUIOTIKAG KAMNAVIAS Kal 0 EKNAldEUOUEVOC anokTd TIG
BAOIKEC YVWOEIC KAl OTPATNYIKEG YIA TO NwC dladopPwVel Wia oTpaTtnyikn Digital
Marketing.

EvOoTnTEG:

e Digital Marketing Strategy & Tactics (definition)

e Goals & KPI's per Digital Channel

e How to set Goals & KPI's

¢ Segmentation, Target audience, customer personnas
e Competition Analysis & Tools

e Roas, ROI, Tactics & Budget

S.E.O

ZTNV OUYKEKPIYEVN €vOTNTA avaAlovTdl OAEG Ol E€VVOIEG KAl Ol TAKTIKEG MOU
guninTouv oto Search Engine Optimization. O1 eknaidsudpevol dnuioupyolv Hid
S.E.O. oTpartnyikn, kabwg kal Ta report nou anaiTouvTtal agonoiwvTag Ta nio
ouyxpova epyaAeia.

EvoTnTEg:

¢ On site S.E.O.

¢ Off Site S.E.O.

e S.E.O. Audit (tools & How to make an S.E.O. report for any website)
e Case studies

e Workshop: Check S.E.O. on a website and generate a report

Content Marketing Strategy

O1 eknaideudpevol Ba pabouv NMWE va avanTuooouv Mid oTpaTtnyikn marketing
nepleXopévou Kabwe kal Pe noia kavaAia yia va Tn diapoipacTtouv. ©a eEaoknBouv
HMEoa and To avTioToixo workshop.

EvoTnTeG:

e How to prepare a content marketing strategy
¢ Content strategies that work (case studies)
e Workshop: Create a content marketing strategy across channels
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Social Media

H evoTnTa kaAlnTel NnARpwc Ta B€uaTta nou agopouv TOoo Tn diaPnuion, 600 Kal
TNV opyavikn napoucia oto OnUOPIAEC AikTuo. O eknaldeudpevog Ba KATAVONOEl
BaoikéC £vVOIEC KAl MPAKTIKEG Kal 6a padel nwc¢ va OnuIoUpynoesl Kal va
BeATIOTOMOINOEI OAOKANPWHEVEG DIAPNHIOTIKEG KAUNAVIEG HECW Tou AIKTUOU.

EvOoTnTEG:

e Facebook Introduction, Goals and Planning for Success, Meta Changes,
Instagram intro

e Facebook & Instagram Business Page: How to create it, Post Anatomy, Page
Insights, Must do & avoid

e Followers & Organic Growth

e Advertising on Facebook/ Facebook Business Manager

e Social Media Campaigns Optimisation: Results Measurement and Metrics
Comparison

e Set up tracking to your site

e Case studies

e Workshop: Account set up & Create your first ads campaign

o Introduction to TikTok — Twitter — LinkedIn + Case Studies

Visuals

>Tnv evoTNTa auTn ol eknaidseudpevol Ba pdbouv TIC BACIKEG nNpodiaypaPEC nou
anaiToUvTal ora AiKTud yid TO GUVOAO TWV EIKACTIKWV, KABWG Kal TIG BEATIOTEG
NPAKTIKEG Nou Ba npEnel va akoAouBrigouv yia Tnv NpoBoAr o€ auTa.

EvoTnTEg:

e How to create appealing posts & visuals for social media & Tools
e Strategies that work (case studies)

Google Ads

>TnV evoTNnNTa avanTtuooovTal NANPWEG ol BACIKEC EVVOIEC MOU a@OopoUV Tn NMPoBoAn
oTo AikTuo Google. O1 eknaideudpevol, 8a pdbouv NwG va dnuioupyolV MPAKTIKA
Mia dla@nuIoTIKA Kapndvia kabwg kal nwg va Tnv PBeATIOTONOINCOOUV WOTE va
neTuxouv TNV KaAuTepn anoédoon.

EvoTnTEG:

e Google Search Network

e Google Display Network

e Set up tracking to your site

e (Case studies

e Workshop: Set up a Google Ads Account & your first search campaign
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UX Design & C.R.O.

ZTnv evoTNTa auTh avaAueTal ol €vvola Tou User Experience kal n onuaacia Tou otnv
andédoon onolacdnnoTe dIaPpnUIoTIKAG MPOBOANG. XTo TEAOG TNG €vOTNTAG Ol
eknaideuopevol Ba ouvepyaoTolv ME ypagioTeg kal developers npokeipgévou va
OUMBAAAouUV OT dnuioupyia anodoTIKwV sites & ogeAidwv npoopiouoU.

EvOoTnTEG:

e Basics of UX Design

e Sales & Landing Pages

¢ How to optimize your eshop for sales
e Case Studies

Digital Marketing Planning Steps & Guide

>€ qQuTn TNV &vOoTnTa ol eknaideuduevol Ba paABouv nNwg va epeuvolv Tov
avraywviouo, va kabopifouv To kolvo Kabe d1a@nuICTIKAG Kaunaviag, Kabwg kal va
B<Touv TO budget evoc digital marketing plan.

EvoTnTEg:

¢ Segmentation, Target audience, customer personnas

e Competition Analysis & Tools

e Roas, ROI, Tactics & Budget

e Workshop: Build customer personnas for your business

Tracking Performance & Reporting

€ auTtn TNV evoTnTa ol eknaidsudpevol Ba pabouv NWG va ouvdEouVv To site gou 1
To e-shop oou pe Ta google analytics, nwg va Balouv oTOXOUC, NWG va PYETPOUV Kal
va eAéyxouv BacikEG napapeTpoug ota google analytics kal TEAOG va dnuioupyouv
reports yeéow Tou Google Data Studio.

EvoTnTeG:

e How to connect your website with Google Analytics and set goals
¢ How to monitor basic metrics and KPI's in Google Analytics
¢ Google Data studio Overview & Reporting

Workshop: Create a complete digital marketing strategy for your brand

To workshop 8a oe nposToigdoel NpakTIkA yia OAa Ta BApara nou xpesiafovral
npokeIgévou va avanTtuxBei oAokAnpwpuéva pia otpaTtnyikn digital marketing npog
gpappoyn.
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EvOTNnTEG :

e Draft a complete digital and social media strategy
e Present your digital and social media strategy

Final Evaluation

O1 eknaideuopevol 0a a§ioAoynbouv pe Tpeig (3) peBAdouUG:

EPSILON
TRAINING

MEMBER OF EPSILONNET GROUF C

A) Case Study: O eknaideudpevog B6a avanTu&el pia nepinTwon HEAETNG aAno
NAEKTPOVIKO KATAOTNWKA, UE OUYKeEKpIYEVa dedopéva ano Tnv anddoon ora Google
Analytics kalr 8a kAnBei va anavtioel 0 CUYKEKPIPMEVA EPWTNHUATA OXETIKA WE TN
BeATIWON OUYKEKPINEVWY OEIKTWV, KABWC KAl va MNPOTEIVEI EVEPYEIEC nou Ba

OUMBAAAouv oTnv avantuén Tou Brand.

B) Multiple Choice Questions: Oa TeBoUv gpwTNOIC NOAAANANC €NIAOYNG NMou

agopouUv To nepiBdAdov Google Ads.

N Hands- on campaign: Oa InTnBs&i n dnuioupyia yiag dia@nuIoTIKAG Kapndaviag

oTo OikTuO Facebook pe dnuioupyia €iIkaoTikoU- AEKTIKOU KAl OTOXEUGNG KOIVOU.

AvaAuTiko QpoAoyio Mpoypaupa

AeguTtépa, 31 Mapriog 2025 18:00 - 21:00
Teraprtn, 02 AnpiAiog 2025 18:00 - 21:00
AguTtépa, 07 AnpiAiog 2025 18:00 - 21:00
Teraptn, 09 AnpiAiog 2025 18:00 - 21:00
AeguTtépa, 28 AnpiAiog 2025 18:00 - 21:00
Teraptn, 30 AnpiAiog 2025 18:00 - 21:00
Agutépa, 05 Malog 2025 18:00 - 21:00
Teraptn, 07 Malog 2025 18:00 - 21:00
Agutépa, 12 Mafog 2025 18:00 - 21:00
Teraptn, 14 Malog 2025 18:00 - 21:00
Tetaprn, 19 Maiog 2025 18:00 - 21:00
Teraprtn, 21 Malog 2025 18:00 - 21:00
AsguTépa, 26 Malog 2025 18:00 - 21:00
TerapTtn, 28 Malog 2025 18:00 - 21:00
AeguTtépa, 02 Iouviogg 2025 18:00 - 21:00
Teraprn, 04 IoUviog 2025 18:00 - 21:00
Teraptn, 11 Iolviog 2025 18:00 - 21:00
AguTépa, 16 Iouviog 2025 18:00 - 21:00
Teraptn, 18 Iolviog 2025 18:00 - 21:00
AguTépa, 23 Iouviog 2025 18:00 - 21:00
Teraptn, 25 Iolviog 2025 18:00 - 21:00
AguTtépa, 30 Iouviog 2025 18:00 - 21:00
Teraptn, 02 IoUAIoG 2025 18:00 - 21:00
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AsuTtépa, 07 IoUAIog 2025 18:00 - 21:00
Teraprtn, 09 IoUAIoG 2025 18:00 - 21:00
AsuTtépa, 14 IoUAIog 2025 18:00 - 21:00
Kupiakn, 20 IouAiog 2025 Mapadoon TeAikng Epyaoiag
AguTépa, 21 IoUuAiog 2025 18:00 - 21:00

=  KooTtog ékdoong Mioronointikou ano to University of Northampton : 150€
= Me Tnv gyypaen kataBdAAstar npokataBoin 20%.

Awkatouyog: Epsilon Net A.E pe apt9ué IE.MH. 38383705000

. TMAnpogopieg — Eyypagég: 211 500 7000

& 231 098 1700

- E mail: info@epsilontraining.gr

University of  EXPAND
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